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Jellyfish at Cannes Lions 2026
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Jellyfish in the spotlight at Cannes Lions
Click on the images for 

links to more details

https://www.linkedin.com/posts/canneslions2026-equativclub-ugcPost-7475950854278275073-JOfr/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMpr10Bs6onXCWfu0i-NeBVwpUaNY-ly2w
https://www.performancemarketingworld.com/article/1962994/pmw-secret-sauce-bottle-high-performance
https://www.youtube.com/watch?v=hvVSRpAZTFU
https://www.linkedin.com/posts/jellyfishglobal_googlebeach-youtubebeach-googleveo-activity-7477418010337497089-GNaw?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAMpr10Bs6onXCWfu0i-NeBVwpUaNY-ly2w
https://www.exchangewire.com/voxpops/a-seismic-change-in-the-agency-ecosystem-karen-bennett-jellyfish/
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Jellyfish in the spotlight at Cannes Lions
Click on the images for 

links to more details

https://www.campaignlive.co.uk/article/campaign-house-tv-five-industry-shapers-discuss-promises-pitfalls-ai/1962980
https://vudoo.com/commerce-media-matters-podcast/cannes-lions-ep-3-when-ai-becomes-the-interface/
https://martechrecord.com/interviews/jellyfishs-karen-bennett-on-ai-agency-transformation-and-why-cannes-feels-different-this-year/
https://www.youtube.com/watch?v=OCO7FqLngt4
https://www.thatswhaticallmarketing.com/episodes/the-cannes-sessions-daily-round-up-22062026
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"The most important 
audience you're never 

going to meet is AI 
agents. They're 

increasingly shaping 
how brands are 

perceived and how 
commerce is driven."

— Nick Emery, Global CEO, Jellyfish

Nick Emery, our Global CEO, talks to The 
Media Leader’s Vincent Thobel to 

explore how AI is transforming 
marketing, organizational design and 

the next generation of agency models.

Watch the video

https://www.youtube.com/watch?v=OCO7FqLngt4
https://www.youtube.com/watch?v=OCO7FqLngt4
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Can creativity win models and minds?
SESSION RECAP

Three key learnings from the research

1. Research found zero correlation between how humans and 
AI models ranked the same 480 Cannes Lions ads

While humans gravitate towards emotion and storytelling, AI 
favours descriptive content, clear product visibility and explicit 

signals. As AI increasingly influences discovery and 
recommendation, brands need to understand how both 

audiences interpret creative.

2. Don't build separate creative strategies for humans and AI
Despite these differences, the answer isn't two distinct 

approaches. The opportunity lies in building stronger brand 
systems, with consistent messaging and assets that work across 

both human and machine interpretation.

3. Brand building is becoming an ecosystem challenge
AI models learn from a much wider set of signals, from YouTube 

content and reviews to creator recommendations and 
third-party voices. Success depends not just on what brands say, 

but on how their messages are reinforced across the wider 
digital landscape.

“Despite almost no 
overlap in what AI and 

humans favor, the answer 
isn’t two strategies - it’s 
stronger brand systems.

- Tom Roach, VP Brand Strategy, Jellyfish

New research from Brandtech and INSEAD explores 
whether LLMs respond to creativity like humans do, 

uncovering what brands need to create for a world of 
dual audiences and AI-mediated consumer journeys.
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Explore the research further

The study found zero correlation 
between ad rankings by humans and 
those by AI.

AI preferred:
● Descriptive creative
● Product-focused executions
● Real people featured in ads

Humans preferred:
● Emotion
● Storytelling and narrative structure

Luxury cues that work with humans 
often showed:
● No effect
● Or sometimes the opposite effect 

with AI models

Humans reward meaning and 
emotion. AI rewards clarity and context.

YouTube was cited by models roughly 
one in four times

Models look for consensus signals 
before generating recommendations.

Reviews, recommendations and 
third-party voices influence AI 
understanding of brands.

Category entry point targeting 
informed by model analysis delivered:
● Immediate improvements in 

revenue
● Improved ROAS

AI doesn't just learn from advertising. It 
learns from everything people say 
about your brand.

The top 10 ads preferred by AI and the 
top 10 preferred by humans were 
almost completely different.

Tom's argument was that this shouldn't 
lead marketers to create separate AI 
and human creative streams.

The overlap they did find was around:
● Distinctive brand assets
● Category entry points
● Consistency across the brand 

ecosystem

Despite almost no overlap in what AI 
and humans favor, the answer isn't two 
strategies. It's stronger brand systems.

One brand system. Two audiences. How AI really understands brands Emotion vs clarity: creative divide

CAN CREATIVITY WIN MODELS AND MINDS RESEARCH OVERVIEW
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Go deeper into the commentary 

Read more here Listen to the podcast here

Read more here

https://www.mediapost.com/publications/article/415974/what-happens-when-you-ask-ai-to-rank-480-lions-awa.html?utm_source=newsletter&utm_medium=email&utm_content=readmore&utm_campaign=143007&hashid=8bXxnqldSJiNAp5sDG1ybA
https://www.youtube.com/watch?v=w79gO98pXps&list=PL4Sy2Uo3jkT62TBoBZmIN4H2a1J60guQO&index=5
https://www.mi-3.com.au/26-06-2026/second-crisis-creative-effectiveness-jellyfish-insead-research-raise-dual-audience
https://www.mediapost.com/publications/article/415974/what-happens-when-you-ask-ai-to-rank-480-lions-awa.html?utm_source=newsletter&utm_medium=email&utm_content=readmore&utm_campaign=143007&hashid=8bXxnqldSJiNAp5sDG1ybA
https://www.youtube.com/watch?v=w79gO98pXps&list=PL4Sy2Uo3jkT62TBoBZmIN4H2a1J60guQO&index=5
https://www.mi-3.com.au/26-06-2026/second-crisis-creative-effectiveness-jellyfish-insead-research-raise-dual-audience


8

Making headlines at the Festival

Amazon: 6 biggest moments from 
Cannes Lions

Google: Strengthen creative campaigns 
with new tools from YouTube

OpenAI makes its case for ChatGPT ads

Meta unveils new AI-powered creative 
and creator tools

Tik Tok: Where Creative Solutions, 
Creator Voices, and Culture Turn 
Creativity Into Business Impact

Unilever’s Global CMO rewrites the 
influencer marketing

How AB InBev Won 183 Cannes Lions in 
Five Years

Why CMOs say risk is vital

Marketing Execs From Fox, BBC, Mattel 
and More Talk About Piloting Their 
Brands Into the Future

Pinterest CEO Bill Ready wants 
advertisers to see the platform as a 
search engine for shopping

Watch All the Grand Prix Winners of 
Cannes Lions 2026

Adidas Takes Home Grand Prix for Oasis 
‘Original Forever’ Collaboration

Who’s leading at Cannes Lions 2026? 
Every US winner, ranked

Claude's Super Bowl Campaign 
Mocking AI Ads Wins Cannes Lions Film 
Grand Prix

What Cannes Lions 2026 Revealed 
About the Future of Marketing in the AI 
Era

Platforms in the spotlight CMOs in the spotlight Work in the spotlight

https://advertising.amazon.com/library/news/cannes-lions-2026-news-advertising
https://advertising.amazon.com/library/news/cannes-lions-2026-news-advertising
https://blog.google/products/ads-commerce/youtube-insights-tools-cannes-lions-2026/
https://blog.google/products/ads-commerce/youtube-insights-tools-cannes-lions-2026/
https://www.emarketer.com/content/openai-makes-its-case-chatgpt-ads-cannes-lions?_gl=1*14uq87h*_gcl_au*MTQzMDkzNjc5NS4xNzgyNDQzNTYy*_ga*NDYwMTcwMTU4LjE3ODI0NDM1NjI.*_ga_XXYLHB9SXG*czE3ODI4MjUxODQkbzMkZzAkdDE3ODI4MjUxODQkajYwJGwwJGgxMTEzMjE2NjEy
https://www.medianews4u.com/meta-unveils-new-ai-powered-creative-and-creator-tools-at-cannes-lions-2026-to-redefine-advertising-performance/
https://www.medianews4u.com/meta-unveils-new-ai-powered-creative-and-creator-tools-at-cannes-lions-2026-to-redefine-advertising-performance/
https://newsroom.tiktok.com/tiktok-at-cannes-lions-2026-where-creative-solutions-creator-voices-and-culture-turn-creativity-into-business-impact?lang=en
https://newsroom.tiktok.com/tiktok-at-cannes-lions-2026-where-creative-solutions-creator-voices-and-culture-turn-creativity-into-business-impact?lang=en
https://newsroom.tiktok.com/tiktok-at-cannes-lions-2026-where-creative-solutions-creator-voices-and-culture-turn-creativity-into-business-impact?lang=en
https://marketingedge.com.ng/unilevers-global-cmo-rewrites-the-influencer-marketing-at-cannes-lions-2026/
https://marketingedge.com.ng/unilevers-global-cmo-rewrites-the-influencer-marketing-at-cannes-lions-2026/
https://www.adweek.com/brand-marketing/how-ab-inbev-won-183-cannes-lions-in-five-years/?utm_source=chatgpt.com
https://www.adweek.com/brand-marketing/how-ab-inbev-won-183-cannes-lions-in-five-years/?utm_source=chatgpt.com
https://www.businessinsider.com/top-cmos-gap-duolingo-american-express-rewriting-marketing-playbook-2026-6?utm_source=chatgpt.com
https://variety.com/2026/biz/news/cannes-lions-canva-studio-marketing-executives-day-3-1236790204/
https://variety.com/2026/biz/news/cannes-lions-canva-studio-marketing-executives-day-3-1236790204/
https://variety.com/2026/biz/news/cannes-lions-canva-studio-marketing-executives-day-3-1236790204/
https://www.businessinsider.com/pinterest-ceo-bill-ready-cannes-lions-ai-shopping-search-genz-2026-6
https://www.businessinsider.com/pinterest-ceo-bill-ready-cannes-lions-ai-shopping-search-genz-2026-6
https://www.businessinsider.com/pinterest-ceo-bill-ready-cannes-lions-ai-shopping-search-genz-2026-6
https://www.adweek.com/creativity/watch-all-the-grand-prix-winners-of-cannes-lions-2026/
https://www.adweek.com/creativity/watch-all-the-grand-prix-winners-of-cannes-lions-2026/
https://variety.com/2026/biz/news/cannes-lions-entertainment-adidas-oasis-original-forever-1236791204/
https://variety.com/2026/biz/news/cannes-lions-entertainment-adidas-oasis-original-forever-1236791204/
https://www.mmm-online.com/news/whos-leading-at-cannes-lions-2026-every-us-winner-ranked/
https://www.mmm-online.com/news/whos-leading-at-cannes-lions-2026-every-us-winner-ranked/
https://www.adweek.com/creativity/claudes-super-bowl-campaign-mocking-ai-ads-wins-cannes-lions-film-grand-prix/
https://www.adweek.com/creativity/claudes-super-bowl-campaign-mocking-ai-ads-wins-cannes-lions-film-grand-prix/
https://www.adweek.com/creativity/claudes-super-bowl-campaign-mocking-ai-ads-wins-cannes-lions-film-grand-prix/
https://www.inc.com/kamya-marwah/what-cannes-lions-2026-revealed-about-the-future-of-marketing-in-the-ai-era/91366195
https://www.inc.com/kamya-marwah/what-cannes-lions-2026-revealed-about-the-future-of-marketing-in-the-ai-era/91366195
https://www.inc.com/kamya-marwah/what-cannes-lions-2026-revealed-about-the-future-of-marketing-in-the-ai-era/91366195
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Thank you


